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Advanced Marketing module is designed to enable you to create optimized strategic marketing plans
and campaigns based on customer segmentation, purchase patterns and ranking derived from your

integrated multi-channel customer profile and purchase history data warehouse.
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Key Benefits

Customer segmentation

Identify specific groups of customers by loyalty program status, demographics, recency, frequency,
value, brand loyalty, and other dimensions so you can promote to them more effectively

Personalized cross-selling

Automatically recommend to customers (or store associates serving customers) additional or
higher-margin products based on the product under consideration and historic data on that
particular customer

Promotion optimization

Accurately forecast the sales lift that a specific promotion will have and then balance the
combination of sales lift and net margin to optimize return on that promotion

Multi-channel customer service

Enable customers to easily order online and pick up or make returns to stores. Understand your
best customers' online, store, catalog, and total behavior

Loyalty program Development

Develop and manage new loyalty program features that differentiate your program from others.
Then measure their effectiveness and ROI

Email Marketing

Use highly targeted email campaigns, which are automatically personalized to each customer, to
add value. Personalization increases both the effectiveness of each campaign and the volume of
customers opting to receive emails

Optimize Campaigns

Identify the optimum format and promotional plan to use at existing store locations to increase
comp store sales
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